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reviewed articles for a research paper. What does that
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Scholarly articles are written by experts in a field and are
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have read and approved of the article before publication.

This means that information in the article is most likely to be
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information — in this case, journal articles and
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paid for by libraries, so access is restricted to
library users.



et’s look at how to find articles using the
ProQuest Central database portal.

This database contains articles from a wide variety
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Background

The burden of influenza on children is substantial. For every 100 children, an annual average of 6-15 outpatient visits and 3-9 courses of antibiotics are
attributable to influenza 'l - Millions of school absences and lest work days among parents caring for sick children occur each year and in 2010-2011,116
pediatric deaths associated with influenza were reported in the United States [ Influenza vaccination provides protection to the individual child, which also
confers some protection of others in the household and community ¥ vaccinating school children could reduce the incidence of disease in other age groups

Although influenza vaccination is now universally recommended for all individuals six months of age or older and has been recommended for children with
chronic medical conditions for years I8 |less than half of U.S. children were vaccinated in 2010-2011 ! Clearly, traditional vaccination efforts have been
insufficient to reach the entire population of eligible children.

To understand barriers and facilitators of childhood influenza vaccination, a study was conducted to collect opinions of primary stakeholders in childhood
immunizations. This paper discusses the results and identified themes, and offers recommendations for overcoming barriers to universal childhood influenza
vaccination and improving practice-based interventions.
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Methods: Eight focus groups with @1 parents, teens, pediatric healthcare staff and providers, and immu-
nization and marketing experts were conducted. audiotaped. transcribed verbatim, and coded based on
grounded theory.

Results: Three themes emerged: barriers, facilitators, and strategies. Barriers included fear, misinforma-
tion, and mistrust, with exacerbation of these barriers attributed to media messages. Many considered
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100 children, an annual average of 6=15 outpatient visits and 3-9
courses of antibiotics are attributable to influenza [1]. Millions of
school absences and lost work days among parents caring for sick
children occur each year and in 2010=2011, 116 pediatric deaths
associated with influenza were reported in the United States [2].
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from several groups, including professionals, parents, teenagers
and marketers; mareover our groups represented a variety of ethnic
and socioeconomic backgrounds.

5. Conclusion

To improve influenza vaccination rates for children, participants
recommended that influenza vaccination campaigns address the
need for vaccination, concerns about safety, vaccine efficacy and
indirect benefits to others. They recommended strategies target-
ing adolescents, using web-based social marketing technologies,
improving clinic-based access and developing campaigns based in
schoals.
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